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PROGRAM: F.Y.BMS          SEM-I          

COURSE:  ACCOUNTANCY & FINANCIAL MANAGEMENT-I  

LEARNING OBJECTIVES: 

⮚ To develop knowledge of Accounting Standards by ICAI and Accounting Standards 

various AS. 

⮚ To Apply accounting and financial management in making final accounts/ financial 

statements of manufacturing concern. 

⮚ To understand Accounting transactions of departmental Accounts. 

⮚ To know Capital, Revenue & Deferred Revenue Expenditure & Receipts. 

LEARNING OUTCOMES: 

⮚ Students acquired practical knowledge of financial statements of Manufacturing Concern. 

⮚ Better understanding Departmental Accounts. 

⮚ Improves knowledge of Accounting Standards by ICAI. 

⮚ Allocate Expenditures & Receipts under different heads. 

 

COURSE- BUSINESS COMMUNICATION  

LEARNING OBJECTIVES: 

⮚ To make students aware about the mannerism of communication used in corporate or 

business. 

⮚ To develop the skills that maximize team effectiveness. 

⮚ To make students learn effective business writing for job applications. 

⮚ To train students for developing and delivering effective presentations. 

 

 



LEARNING OUTCOMES: 

⮚ Better understanding of business communication. 

⮚ Understanding the drafting of letters for job applications. 

⮚ Raised confidence while presenting. 

⮚ Importance of synergy is understood. 

COURSE- FOUNDATION COURSE  

LEARNING OBJECTIVES: 

⮚ To make students aware about the uniqueness of our Indian Society. 

⮚ To deal with the concepts of disparities among societies. 

⮚ To enable the students to have an insight about our Indian Constitution. 

⮚ To gain knowledge about the political process of our country. 

LEARNING OUTCOMES: 

⮚ Develops the knowledge of diversities and the rich heritage of our country. 

⮚ It makes them aware about the existence of differences among the society. 

⮚ Enhances the understanding about the constitution and its provisions and features. 

⮚ Increases the knowledge about the political parties and their workings. 

COURSE- BUSINESS ECONOMICS  

LEARNING OBJECTIVES: 

⮚ To equip students with demand analysis  

⮚ To understand scope & importance of business economics  

⮚ To make students learn demand & supply decisions  

⮚ To understand market structure  

LEARNING OUTCOMES: 

⮚ A sound knowledge of business economics & pricing practices  

⮚ Deep study of market structure & its equilibrium  

⮚ Various pricing practices understood  

⮚ How to do demand & supply decisions  



 

COURSE- MATHEMATICS AND STATISTICS 

LEARNING OBJECTIVES: 

⮚ To familiarize the students with basic concepts of mathematics. 

⮚ To develop understanding and knowledge of daily usage of calculations. 

⮚ To make the students aware about current topics usage in their life. 

LEARNING OUTCOMES: 

⮚ Better understanding of numerical methods and its application. 

⮚ Understanding the concept of share and mutual fund. 

⮚ Importance of calculations and mathematics in daily life 

 

COURSE- COMMERCE 

LEARNING OBJECTIVES:  

⮚ To familiarize the students with basic concepts of business.  

⮚ To develop understanding and knowledge of business promotion and statutory 

requirements for starting a business unit.  

⮚ To make the students aware about current trends in business.  

⮚ To develop and encourage the spirit of entrepreneurship and make the students aware of 

various training and development institutes, as well as incentives available to 

entrepreneurs in India.  

 

LEARNING OUTCOMES:  

⮚ Better understanding of Business Process  

⮚ Understanding the impact of the Environment on Business.  

⮚ Importance of Planning for Business success 

⮚ Entrepreneurship as a Career option.  

 

 



 

COURSE- ENVIRONMENTAL STUDIES   

LEARNING OBJECTIVES:  

⮚ To develop understanding the meaning and basic concept of environments and its 

components. 

⮚ To give knowledge regarding harmful effects, causes of the environment due to cause by 

Human beings. 

⮚ To make the students aware about environmental problems, Impact and causes etc. 

⮚ To understand and learn measures, control and remedies for environmental impacts and 

causes. 

⮚ To make the students aware of various workshops, seminars and social activities regarding 

the environment. 

 

LEARNING OUTCOMES:  

⮚ To be aware and understanding of Environmental studies.  

⮚ To Understanding impact of Environmental studies on environment and side effects on 

human beings.  

⮚ To learn the Importance of environmental studies. 

⮚ To conduct seminars, workshops, and social activities to protect the environment. 

 

PROGRAM: F. Y. BMS                                                 SEM-II   

COURSE- PRINCIPLES OF MARKETING 

LEARNING OBJECTIVES: 

⮚ To formulate a marketing plan including marketing objectives, marketing mix, strategies, 

budgetary considerations and evaluation criteria. 

⮚ To write a business plan for an entrepreneurial start-up venture. 

⮚ To develop pricing strategies that take into account perceived value, competitive 

pressures and corporate objectives. 

⮚ To develop strategies for the efficient distribution of products and services. 

⮚ To apply the principles of business ethics and corporate social responsibility. 



⮚ To determine strategies for developing new products and services that are consistent with 

evolving market needs. 

⮚ To evaluate the viability of marketing a product or service in an international market or 

markets. 

⮚ To evaluate results of marketing activities using criteria related to budgeted sales, costs 

and profits. 

⮚ To prepare and deliver a sales presentation. 

⮚ To communicate marketing information persuasively and accurately in oral, written and 

graphic formats. 

LEARNING OUTCOMES: 

On successful completion of the module students is able to:  

⮚ Describe key marketing concepts, theories and techniques for analyzing a variety of 

marketing situations.  

⮚ Identify and demonstrate the dynamic nature of the environment in which marketing 

decisions are taken and appreciate the implications for marketing strategy determination 

and implementation.  

⮚ Apply the introduced conceptual frameworks, theory and techniques to various marketing 

contexts.  

⮚ Analyze the relevance of marketing concepts and theories in evaluating the impacts of 

environmental changes on marketing planning, strategies and practices.  

⮚ Synthesis ideas into a marketing plan.  

⮚ Demonstrate the ability to justify marketing strategies and advocate a strategically 

informed position when considering marketing plan implementation. 

 

COURSE- INDUSTRIAL LAW  

LEARNING OBJECTIVES: 

⮚ To make students learn about how to safeguard the workers against exploitation. 

⮚ To familiarize students that the main objective of the industrial law is to improve the 

working conditions of the workers by implementing the provisions of industrial safety 



⮚ To make students understand how to promote industrial peace by providing appropriate 

machinery for amicable settlement of disputes arising between employers and employees. 

⮚ To make aware students regarding ESI benefits, concepts of Gratuity and Provident 

funds. 

⮚ To make students understand the legal aspects related to all the miscellaneous acts of 

Industrial law. 

 

LEARNING OUTCOMES: 

⮚ Develops the understanding for the various concepts of Industrial Law. 

⮚ Awareness of procedure for claiming the provident fund, ESI amount and Gratuity. 

⮚ Better understanding on how to promote the Industrial peace. 

⮚ Improves the knowledge of various acts with the objectives and applicability. 

 

COURSE- BUSINESS MATHEMATICS 

LEARNING OBJECTIVES: 

            ⮚    To understand proficiency in Critical thinking. 

⮚   To develop understanding and knowledge of Problem solving. 

⮚ To make the students aware about Effective communication in mathematics. 

⮚  Construct proofs using mathematical induction 

⮚  Seek employment in other math-related fields will obtain it. 

 

LEARNING OUTCOMES: 

⮚ Formulate and solve abstract mathematical problems 

⮚ Recognize real-world problems that are amenable to mathematical analysis, and 

formulate mathematical models of such problems 

⮚ Apply mathematical methodologies to open-ended real-world problems 

⮚ Recognize connections between different branches of mathematics 

⮚ Recognize and appreciate the connections between theory and applications. 



 

COURSE- BUSINESS COMMUNICATION II 

LEARNING OBJECTIVES: 

⮚ To make students learn about the basics of group communication. 

⮚ To familiarize students with the trade letters and its pragmatic application. 

⮚ To conduct mock interviews and group discussions for students. 

⮚ To train students for presentation to be delivered at work place. 

LEARNING OUTCOMES: 

⮚ Develops the understanding for group communication. 

⮚ Practice of trade letters for better understanding of business correspondence. 

⮚ Mock interviews and Group discussions raises the confidence of students for future. 

⮚ Enhances the skills of presenting in front of delegates. 

COURSE- FOUNDATION COURSE II  

LEARNING OBJECTIVES: 

⮚ To make students learn about the impact of globalization in our Indian economy. 

⮚ To create awareness about the Human Rights and fundamental rights. 

⮚ To enable the students to understand the environmental problems which we face. 

⮚ To understand the concepts of stress and conflict. 

⮚ To train students for coming up with strategies to face stress and conflict. 

LEARNING OUTCOMES: 

⮚ Develops the knowledge of the LPG policy and its effect in our economy. 

⮚ It makes them aware about their own basic rights. 

⮚ Environmental consciousness is created and reduces disposal of wastes in the open. 

⮚ Enhances the ability to cope up with stress and conflict in their life. 

 

 

 



COURSE- BUSINESS ENVIRONMENT  

LEARNING OBJECTIVES: 

⮚ To understand the various terms, nature and types of business environment.  

⮚ To make students aware about the various environmental factors affecting business 

environment. 

⮚ To make students learn about the importance of micro and macro environment that has 

far reaching impact on business.  

⮚ To train students for developing and delivering effective presentations on international 

environment.  

LEARNING OUTCOMES:  

⮚ Better understanding of business environment. 

⮚ Understanding of legal framework and various social cultural environmental factors.  

⮚ Raised confidence while presenting. 

⮚ Importance of micro & macro, technological, competitive environment is understood. 

COURSE- PRINCIPLES OF MANAGEMENT 

LEARNING OBJECTIVES: 

⮚ To familiarize the students with basic concepts of management.  

⮚ To develop understanding and knowledge of different management theories & scientific 

management 

⮚ To make the students aware about the PODSCORB & describe the concepts. 

⮚ To develop and encourage students to inculcate various skills like leadership, organizing, 

directing, team spirit, etc.. 

 

LEARNING OUTCOMES:  

⮚ Better understanding of various management functions   

⮚ Understanding the various principles of management.  

⮚ Importance of Planning, organizing, decision making & other management skills for 

Business success 

⮚ Management as Career option.  



 

PROGRAM: S. Y. BMS                                                    SEM-III   

COURSE- ACCOUNTING FOR MANAGERIAL DECISIONS                                   

LEARNING OBJECTIVES:  

⮚ To familiarize the students with basic concepts of management accounting.  

⮚ To help the students to develop cognizance of the importance of accounting in 

organization financial statements  

⮚ To enable students to describe how people analyze the corporate financial under different 

conditions and understand why people describe the financial statements in different 

manner.  

⮚ To provide the students to analyze specific characteristics of Logistics Management 

Accounting and their future action for expenses and income  

⮚ To enable students to synthesize related information and evaluate options for most logical 

and optimal solution such that they would be able to predict and control cost incurrence 

and improve results. 

LEARNING OUTCOMES:  

⮚ Demonstrate the applicability of the concept of Accounting to understand the managerial 

Decisions and financial statements  

⮚ Apply the Financial Statement Analysis associate with Financial Data in the organization. 

Analyze the complexities associated with management of cost of product and services in 

the Organization.  

⮚ Demonstrate how the concepts of accounting and costing could integrate while 

identification and resolution of problems pertaining to LM Sector 

 

COURSE- INFORMATION TECHNOLOGY IN MANAGEMENT                                   

LEARNING OBJECTIVES:  

⮚ To learn basic concepts of Information Technology, its support and role in Management, 

for managers.   

⮚ To learn office automation tools like MS-Office, MS-Excel etc.  

⮚  To understand basic concepts of Email, Internet and websites, domains and security 

therein. 



⮚ To recognize security aspects of IT in business, highlighting electronic transactions, 

advanced security features 

 

LEARNING OUTCOMES:  

⮚ Better understanding of Information Technology and its various functions in Business.   

⮚ Get knowledge of MS-OFFICE tools.  

⮚ Importance of Internet & its concept and who it helps Manager. 

⮚ Importance of Security aspects while working with Internet or Cyber space.  

 

COURSE- MOTIVATION AND LEADERSHIP (HR)                                

LEARNING OBJECTIVES:  

⮚ To gain knowledge of the leadership strategies for motivating people and changing 

organizations  

⮚ To study the ways of motivation at workplace 

⮚ To study how leaders facilitate group development and problem solving and work through 

problems and issues as well as transcend differences  

⮚ To acquaint the students about practical approaches to Motivation and Leadership & its 

application in the Indian context 

 

LEARNING OUTCOMES:  

⮚ Understanding the importance of Motivation   

⮚ Application of Motivational theories in practical life. 

⮚ Understanding the effectiveness of leadership  

⮚ Application of leadership skills knowledge in real life 

 

COURSE- BASICS OF FINANCIAL SERVICES (FIN)                                

LEARNING OBJECTIVES:  

⮚ To familiarize the students with the nature and scope of various types of financial 

services  

⮚ To understand the regulatory environment in which they are undertaken. 

⮚ To introduce students to business management and its principles. 



LEARNING OUTCOMES:  

⮚ Understand the role and function of the financial system in reference to the macro 

economy. 

⮚ Demonstrate an awareness of the current structure and regulation of the Indian financial 

services sector.  

⮚ Evaluate and create strategies to promote financial products and services. 

 

COURSE- INTRODUCTION TO COST ACCOUTING (FIN)                                

LEARNING OBJECTIVES: 

⮚ To make students aware about the cost structure of  product  

⮚ To develop cost managerial skill. 

⮚ To make students to learn different  methods of cost Accounting 

⮚ To train students for problem solving approach. 

⮚ To make them understand different cost analysis 

LEARNING OUTCOMES: 

⮚ Better understanding of Cost Accounting. 

⮚ Understanding the concept of cost of a product. 

⮚ Raised practical knowledge for manufacturing concern. 

⮚ Importance of Cost Accounting understood.  

 

 

COURSE- BUSINESS PLANNING AND ENTREPRENEURSHIP MANAGEMENT                                   

LEARNING OBJECTIVES: 

⮚ Entrepreneurship is one of the major focus areas of the discipline of management. 

⮚ This course introduces Entrepreneurship to budding managers. 

⮚ To develop entrepreneurs and to prepare students to take the responsibility of full line of 

management function of a company with special reference to SME sector. 

 



 

LEARNING OUTCOMES: 

⮚ Develops the knowledge of Entrepreneurship Development. 

⮚ It makes them aware about Types and classification of Entrepreneur. 

⮚ Enhances the understanding about Entrepreneur Project Development and Business plan. 

⮚ It makes them aware about Venture Development. 

 

COURSE- STRATEGIC MANAGMENT        

LEARNING OBJECTIVE 

⮚ To make students familiar with Business Policy, Strategy and strategy Intent. 

⮚ To make students aware about the Strategy Formulation Process. 

⮚ To develop students awareness about the Strategy Implementation Process. 

⮚ To make students understand about the new innovative business technique used in 

strategic Evaluation and control. 

LEARNING OUTCOMES 

⮚ Better understanding of Strategic concept.  

⮚ Understanding the importance of Corporate, Business, Functional Level Strategies 

⮚ Understanding the impact of Strategy making models. 

⮚ Awareness of about evaluation of synergy. 

 

COURSE- FOUNDATION COURSE (ENVIRONMENTAL MANAGEMENT)-III       

LEARNING OBJECTIVE 

⮚ To make students familiar with Environment concepts and its importance. 

⮚ To make students aware about the problems of environmental degradation. 

⮚ To develop students awareness about the importance of conservation of resources 

⮚ To make students understand about the new innovative business technique used in 

environmental perspective. 



LEARNING OUTCOMES 

⮚ Better understanding of Environment concept.  

⮚ Understanding the importance of environmental degradation Problems 

⮚ Understanding the impact of conservation of resources 

⮚ Awareness of innovative business technique that needed to be enhance Environment. 

 

COURSE- CONSUMER BEHAVIOUR (MKT)      

LEARNING OBJECTIVE 

⮚ To make students familiar with consumer behavior, functions, types and Process. 

⮚ To make students aware about the  individual determinants of consumer behavior 

⮚ To develop students awareness about the environmental determinants of consumer 

behaviour 

⮚ To make students understand about consumer decision making and upcoming trends. 

Learning Outcomes 

⮚ Better understanding of consumer behaviour concept.  

⮚ Understanding the impact of environmental determinants of consumer behaviour 

⮚ Understanding the impact of individual determinants of consumer behavior 

⮚ Awareness about Emerging trends in consumer behavior 

 

COURSE- ADVERTISING (MKT) 

LEARNING OBJECTIVES: 

⮚ To understand and examine the growing importance of Advertising. 

⮚ To understand the construction of an effective advertisement. 

⮚ To understand the role of advertising in contemporary scenario. 

⮚ To understand the future and career in advertising. 

 

 



 

LEARNING OUTCOMES: 

⮚ Develops the knowledge about Advertising, its types, theories & Law. 

⮚ It makes them aware about Strategy and Planning Process in Advertising. 

⮚ Enhances the understanding about Creativity in Advertising. 

⮚ It makes them aware about budget, evaluation 

⮚ Current Trends and Career in Advertising. 

 

COURSE- RECRUITMENT AND SELECTION (HR)       

LEARNING OBJECTIVE 

⮚ To make students familiar with Recruitment, Types, Techniques, Evaluation methods. 

⮚ To make students aware about the  Selection process 

⮚ To develop students awareness about the Induction, orientation and socialization 

⮚ To make students understand about important of soft skills. 

LEARNING OUTCOMES 

⮚ Better understanding of Recruitment concept.  

⮚ Understanding the importance of selection process and interviews 

⮚ Understanding the impact of Induction, orientation and socialization  

⮚ Awareness of soft skills that needed to be enhanced. 

 

 

PROGRAM: S. Y. BMS                                        SEM-IV   

COURSE- INFORMATION TECHNOLOGY IN BUSINESS                                                   

LEARNING OBJECTIVES: 

⮚ To understand managerial decision-making and to develop perceptive of major 

functional area of MIS  

⮚ To provide conceptual study of Enterprise Resource Planning, Supply Chain 

Management, Customer Relationship Management, Key issues in implementation. 



This module provides understanding about emerging MIS technologies like ERP, 

CRM, SCM and trends in enterprise applications.  

⮚ To learn and understand relationship between database management and data 

warehouse approaches, the requirements and applications of data warehouse  

⮚ To learn outsourcing concepts. BPO/KPO industries, their structures, Cloud 

computing 

 

LEARNING OUTCOMES:  

⮚ Better understanding of MIS and its various functions in Business.   

⮚ Importance of Database & Data warehouse. 

⮚ Importance of BPO/ KPO.  

 

 

COURSE-AUDITING (FIN)                                                   

LEARNING OBJECTIVES: 

⮚ To familiarize the students with basic concepts of AUDITING. 

⮚ To develop understanding and knowledge of Auditors Duties & Responsibilities, & know 

about various aspects of Audit. 

⮚ To make the students aware about auditing system. 

⮚ To develop Audit knowledge among students. 

  

LEARNING OUTCOMES:  

⮚ Better understanding of Auditing 

⮚ Understanding Auditors Duties & Responsibility. 

⮚ Importance of  Auditing 

⮚ Auditor as a career Option. 

  

 

 



 

 

COURSE- STRATEGIC COST MANAGEMENT                                                   

LEARNING OBJECTIVES:  

⮚ To clear concept of cost, total quality management, managerial decision making etc.   

⮚ To develop understanding and knowledge of overall perspective & problems of ABC 

(Activity Based Costing), standard & Responsibility accounting. 

⮚ To make the students aware about the techniques of costing.  

⮚ To develop and encourage students regarding issues, evaluation criteria etc.  

LEARNING OUTCOMES:  

⮚ Better understanding of cost concepts, assessment of cost & managerial performance.   

⮚ Understanding perspective of cost management.    

⮚ Importance of aspects value analysis,  value engineering & aspects of SCM  

 

COURSE- BUSINESS ECONOMICS-II          

 

LEARNING OBJECTIVES:  

 

⮚ To familiarize the students with basic concepts of business Economics.  

⮚ To develop understanding and knowledge of applying economic concepts in real life 

⮚ To make the students aware about current trends in business cycles and employment  

⮚ To develop and encourage the students to understand the government policies 

 

LEARNING OUTCOMES: 

 

⮚ Better understanding of Business Economics 

⮚ Understanding impact of business cycles on employment.  

⮚ Importance of monetary and fiscal policy in growth and development 

⮚ Economics as a base of money management 

 



COURSE- BUSINESS RESEARCH METHODS                                                    

LEARNING OBJECTIVES: 

⮚ To inculcate the analytical abilities and research skills among the students. 

⮚ To give students hands on experience and learning in Business Research. 

⮚ To enable the students to have an insight about the Business Research. 

⮚ To gain knowledge about how to make plans on how to become more profitable in 

organization. 

LEARNING OUTCOMES: 

⮚ Develops the knowledge of different types of business research. 

⮚ It makes them aware about economics, ethics and business strategy. 

⮚ Enhances the understanding about how to avoid future failures from business. 

⮚ Enhances the skill of creating new knowledge. 

 

COURSE: PRODUCTION AND TOTAL QUALITY MANAGEMENT 

NAME OF PROFESSOR- KEERTI PILLAI 

 LEARNING OBJECTIVE 

⮚ To make students familiar with production management concept. 

⮚ To make students aware about the material management. 

⮚ To develop students awareness about the basics of productivity and TQM 

⮚ To make students understand about quality improvement strategies and certification. 

LEARNING OUTCOMES 

⮚ Better understanding of manufacturing systems, plant location, and purchase 

management.  

⮚ Understanding  the concept of material management , inventory management systems and 

EOQ 

⮚ Understanding the impact of  TQM philosophy KAIZEN theory quality cricle in quality 

management  

⮚ Awareness of various quality certificates. 



 

COURSE: RURAL MARKETING (MKT) 

LEARNING OBJECTIVE 

⮚ To make students familiar with Rural Market 

⮚ To make students aware about the consumer behavior in rural market. 

⮚ To develop students awareness about the rural marketing mix 

⮚ To make students understand about rural marketing strategies. 

LEARNING OUTCOMES 

⮚ Better understanding of emerging trends in rural market concept.  

⮚ Understanding the impact of consumer behavior functions, Types and Process in rural 

market environment. 

⮚ Understanding the impact of determinants of consumer behavior, and 4ps 

⮚ Awareness about communication strategies and distribution strategy 

 

COURSE- INTEGRATED MARKETING COMMUNICATION (MKT) 

LEARNING OBJECTIVES: 

⮚ To make students aware about the various options of marketing communication. 

⮚ To make students learn the process of new product development. 

⮚ To enable the students to have an insight about the trends of marketing. 

⮚ To gain knowledge about how to apply the sales promotion techniques. 

LEARNING OUTCOMES: 

⮚ Develops the knowledge of various options of marketing communication. 

⮚ It makes them aware about the idea generation and process of product development. 

⮚ Enhances the understanding about how to do marketing. 

⮚ Enhances the skill of presentation of a new product in the market. 

 

 



 

COURSE-TRAININNG & DEVELOPMENT (HR) 

LEARNING OBJECTIVES: 

⮚ Keeping in the view needs of the organization 

⮚ To develop individual ability to observe , interpret issues and modify approach & 

behavior 

⮚ To develop how to pay adequate attention to equip their employees  

⮚ To orient the students to tailor themselves to meet the specific needs of the organization 

in training & development activities   

LEARNING OUTCOMES:  

⮚ Better understanding of process of training  

⮚ Understanding the overview of development  

⮚ Learning the concept of mgmt. development  

⮚  Measurement of performance, talent mgmt. & knowledge mgmt.  

 

COURSE-CHANGE MANAGEMENT   (HR)           

 

LEARNING OBJECTIVES:  

 

⮚ To familiarize the students with importance of change in organization.  

⮚ To develop understanding and knowledge of ways of change and impact on real life 

⮚ To make the students aware about the relationship between change and resistance 

⮚ To develop practical skills about handling resistance to change 

 

LEARNING OUTCOMES:  

⮚ Better understanding of change on the company atmosphere 

⮚ Understanding about the change and organizational growth 

⮚ Strategies to bring new changes and change management  

⮚ CM as a base of business growth and market expansion 



 

COURSE- FOUNDATION COURSE (ETHICS AND GOVERNANCE)-IV                                                   

LEARNING OBJECTIVES: 

⮚ To understand significance of ethics and ethical practices in businesses which are 

indispensable for progress of a country. 

⮚ To learn the opportunity of ethics in functional areas like marketing, finance and human 

resource management. 

⮚ To understand the emerging need and growing importance of good governance and CSR 

by organization. 

⮚ To study the ethical business practices, CSR and corporate governance practiced by 

various organization. 

LEARNING OUTCOMES: 

⮚ Develops sense of understanding of what is good or bad for society/business. 

⮚ It develops the sense of duty, moral obligation and the responsibility of actions among 

students towards society/business. 

⮚ Enhances the understanding about how to become a good businessman. 

⮚ To enhance practical ethical knowledge of students, with appreciation. 

 

PROGRAM: T. Y. BMS                                                              SEM-V 

COURSE- INVESTMENT ANALYSIS AND PORTFOLIO MANAGEMENT (FIN)        

LEARNING OBJECTIVES:  

⮚ To clear concept of investment avenues & analysis techniques  

⮚ To develop understanding and knowledge of overall perspective of investment & how to 

gain profit from investment.  

⮚ To make the students aware about current investment strategies & its return with risk.  

⮚ To develop and encourage the spirit of investment from various tools & making aware 

about it.  

 

 



 

LEARNING OUTCOMES:  

⮚ Better understanding of trading with investment  

⮚ Understanding returns from investment in shares, debentures than old pattern of 

Investment.    

⮚ Importance of share market  

 

COURSE- DIRECT TAXES (FIN)        

LEARNING OBJECTIVES:  

⮚ To familiarize the students with basic concepts of TAXATION.  

⮚ To develop understanding and knowledge of taxation policy, computation & Calculation 

of tax liability.  

⮚ To make the students Tax planning in Business.  

⮚ To develop tax plan in case of Individual assesse or any business assessed by way giving 

some case studies.  

 

LEARNING OUTCOMES:  

⮚ Better understanding of Taxation  Process  

⮚ Understanding impact of Taxation on Business.  

⮚ Importance of  Tax Planning for Business success 

⮚ Tax consultant as Career option.  

 

COURSE- LOGISTICS & SUPPLY CHAIN MANAGEMENT  

LEARNING OBJECTIVES: 

⮚ To provide students with basic understanding of concepts of logistics and supply chain 

management  

⮚ To introduce students to the key activities performed by the logistics function  

⮚ To provide an insight in to the nature of supply chain, its functions and supply chain 

systems  

⮚ To understand global trends in logistics and supply chain management 



 

LEARNING OUTCOMES: 

On successful completion of the syllabus students:  

⮚ Understood the concepts of logistics and supply chain management  

⮚ Got to know the key activities performed by the logistics function  

⮚ In sighted in to the nature of supply chain, its functions and supply chain systems  

⮚ Understood global trends in logistics and supply chain management 

COURSE- CORPORATE COMMUNICATION AND PUBLIC RELATIONS 

LEARNING OBJECTIVES: 

⮚ To make students understand how the corporate communication is applicable in the 

corporate world. 

⮚ To familiarize students with the concept of Public Relations and its important aspects. 

⮚ To make students learn about the specializations such as HR, Finance and Marketing with 

its relevance with corporate communication. 

⮚ To guide students with the legal aspects of the public relations and its practical essence in 

the corporate industry. 

LEARNING OUTCOMES: 

⮚ Better understanding of corporate communication. 

⮚ Pragmatic understanding of different specializations. 

⮚ Public Relations Officer as a career option  

⮚ Increasing importance of public relations in the corporate industry. 

COURSE- SERVICE MARKETING (MKT)   

LEARNING OBJECTIVE 

⮚ To make students familiar with the importance of Service marketing. 

⮚ To make students aware about key elements of Service Marketing Mix. 

⮚ To develop students awareness about the Managing Quality Aspect of Sevice Marketing. 

⮚ To make students understand about Marketing Services. 



LEARNING OUTCOMES 

⮚ Better understanding of Service marketing concept.  

⮚ Understanding the importance of maintaining marketing mix and branding of services 

⮚ Understanding the impact Service quality Gap Model and SERVQUAL model 

⮚ Awareness of about ethics in service marketing. 

 

COURSE- E-COMMERCE AND DIGITAL MARKETING (MKT)      

LEARNING OBJECTIVES: 

⮚ To understand increasing significance of E-Commerce and its applications in Business 

and Various Sectors.  

⮚ To provide an insight on Digital Marketing activities on various Social Media platforms 

and its emerging significance in Business. 

⮚ To apply e-business knowledge in his future career 

⮚ To understand Latest Trends and Practices in E-Commerce and Digital Marketing, along 

with its Challenges and Opportunities for an Organization 

LEARNING OUTCOMES: 

On successful completion of the syllabus students is able to:  

⮚ Understand increasing significance of E-Commerce and its applications in Business and 

Various Sectors.  

⮚ Provide an insight on Digital Marketing activities on various Social Media platforms and 

its emerging significance in Business. 

⮚ Apply e-business knowledge in his future career 

⮚ Understand Latest Trends and Practices in E-Commerce and Digital Marketing, along 

with its Challenges and Opportunities for an Organization 

 

 

 



 

COURSE- SALES AND DISTRIBUTION MANAGEMENT (MKT)                                                    

LEARNING OBJECTIVES: 

⮚ To develop an understanding of the sales and distribution processes in organization. 

⮚ To get familiarized with concepts, approaches and the practical aspects of the key 

decision making variables in sales management and distribution channel management. 

LEARNING OUTCOMES: 

⮚ Develops the knowledge about Sales Management and Distribution Management. 

⮚ It makes them aware about Market Analysis and Selling. 

⮚ Enhances the understanding about Distribution channel management. 

⮚ It makes them aware about Performance Evaluation, Ethics and Trends. 

 

COURSE-CUSTOMER RELATIONSHIP MANAGEMENT (MKT)            

 

LEARNING OBJECTIVES:  

 

⮚ To familiarize the students with importance of customer in a business.  

⮚ To develop understanding and knowledge of marketing in business in real life. 

⮚ To make the students aware about the relationship between customer satisfaction and 

profit. 

⮚ To develop practical skills about handling customer. 

 

LEARNING OUTCOMES:  

 

⮚ Better understanding of customers and their preferences. 

⮚ Understanding about the customer satisfaction and resulting profit. 

⮚ Strategies to increase customer base and relationship management. 

⮚ CRM as a base of business growth and market expansion. 

 



 

COURSE: FINANCE FOR HR PROFESSIONALS AND COMPENSATION               

MANAGEMENT (HR)     

LEARNING OBJECTIVES: 

⮚ To orient HR professionals with financial concepts to enable them to make prudent HR 

decisions. 

⮚ To understand the various compensation plans. 

⮚ To study the issues related to compensation management and understand the legal 

framework of compensation management. 

⮚ To understand the incentives & wages & legal & ethical issues in compensation.  

LEARNING OUTCOMES: 

⮚ Better understanding of compensation plans. 

⮚ Develops understanding of ethical issues in compensation. 

⮚ Students learned financial concepts to make prudent HR decisions. 

⮚ Improves understanding of compensation management. 

 

COURSE- STRATEGIC HUMANRESOURCE MGMT & HR POLICIES (HR) 

LEARNING OBJECTIVES:  

⮚ To understand human resource management from strategic perspective 

⮚ To link the HRM functions to corporate strategies in order to understand HR as a 

strategic resource. 

⮚ To understand the relationship between strategic human resource management and 

organizational performance. 

⮚ To apply the theories and concept relevant to strategic human resource management in 

contemporary organizations. 

⮚ To understand the purpose and process of developing Human Resource policies. 

 

 

 



 

LEARNING OUTCOMES:  

⮚ Better understanding of SHRM 

⮚ Understanding of link between the HR function & corporate strategy. 

⮚ Detail knowledge about relationship between strategic HRM and organizational 

performance. 

⮚ Application of theories  of SHRM 

⮚ Knowledge of HR policies.  

 

COURSE- INDUSTRIAL RELATIONS (HR)    

LEARNING OBJECTIVE 

⮚ To make students familiar with the importance of Industrial Relationship. 

⮚ To make students aware about reasons of industrial disputes. 

⮚ To develop students awareness about the Trade Unions and its working. 

⮚ To make students understand about the Industrial relations related Law in India. 

LEARNING OUTCOMES 

⮚ Better understanding of Industrial relation concept.  

⮚ Understanding the importance of maintaining employee discipline and handling 

Grievance 

⮚ Understanding the impact of Collective Bargaining 

⮚ Awareness of about Acts for Industrial relations. 

 

COURSE- PERFORMANCE MANAGEMENT AND CAREER PLANNING (HR)                                                  

LEARNING OBJECTIVES: 

⮚ To understand the concept of performance management in organizations. 

⮚ To review performance appraisal system 

⮚ To understand the significance of career planning and practices. 

 



 

LEARNING OUTCOMES: 

⮚ Develops the knowledge about Performance Management. 

⮚ It makes them aware about Performance Management process. 

⮚ Enhances the understanding about Ethics under performance and key issues in 

performance management. 

⮚ It makes them aware about career planning and development. 

 

COURSE- WEALTH MANAGEMENT (FIN)  

LEARNING OBJECTIVES: 

⮚ To familiarize the students with wealth management 

⮚ To make students aware about the usage money in financial market 

⮚ to familiarize the students with the very important concept of Capital market 

⮚ to familiarize the students with the product of capital market 

 

LEARNING OUTCOMES:  

⮚ To understanding the different methods of trade in capital market 

⮚ Learning the different ways to manage finance. 

⮚ Understanding the importance of working capital management in companies  

⮚ Learning the different methods of evaluating the best investment with the vision long 

term point of view 

 COURSE- COMMODITY & DERIVATIVES (FIN) 

LEARNING OBJECTIVES: 

⮚ To familiarize the students with Commodity 

⮚ To make students aware about the usage money in financial market 

⮚ to familiarize the students with the very important concept of Capital market 

⮚ to familiarize the students with the product of capital market 



 

LEARNING OUTCOMES:  

⮚ To understanding the different methods of trade in capital market 

⮚ Learning the different ways to manage Derivatives. 

⮚ Understanding the importance of working capital management in companies  

⮚ Learning the different methods of evaluating the best investment with the vision long 

term point. 

PROGRAM: T. Y. BMS            SEM-VI   

COURSE- OPERATION RESEARCH 

LEARNING OBJECTIVES:- 

⮚ To help students to understand operations research methodologies  

⮚ To help students to solve various problems practically  

⮚ To make students proficient in case analysis and interpretation 

 

LEARNING OUTCOMES:- 

⮚ Identify and develop Operational Research models from the verbal description of the real 

system.  

⮚ Understand the mathematical tools that are needed to solve optimization problems.  

⮚ Develop a report that describes the model and the solving techniques. 

⮚ Analyze the results and propose recommendations in language understandable to the 

decision-making processes in Management. 

 

COURSE- INDIRECT TAXES (FIN) 

LEARNING OBJECTIVES:  

⮚ To familiarize the students with basic concepts of TAXATION.  

⮚ To develop understanding and knowledge of taxation policy, computation & Calculation 

of tax liability.  

⮚ To make the students Tax planning in Business.  

⮚ To develop tax plan in case of Individual assesse or any business assessed by way giving 

some case studies.  



 

LEARNING OUTCOMES:  

⮚ Better understanding of Taxation  Process  

⮚ Understanding impact of Taxation on Business.  

⮚ Importance of  Tax Planning for Business success 

⮚ Tax consultant as Career option.  

 

COURSE- PROJECT MANAGEMENT (FIN) 

LEARNING OBJECTIVES:  

⮚ The objective of this course is to familiarize the learners with the fundamental aspects of 

various issues associated with Project Management. 

⮚ To give a comprehensive overview of Project Management as a separate area of 

management  

⮚ To introduce the basic concepts, functions, process, techniques and create an awareness 

of the role, functions and functioning of Project Management. 

⮚ To familiarize the students with the concepts of project feasibility 

⮚ To familiarize the students how to asses different projects 

⮚ To give overview of new dimensions in project management 

 

LEARNING OUTCOMES:  

⮚ To help in learning the how to manage the project 

⮚ To understand the students types of feasibility study 

⮚ To learn the different methods of taking the best project 

⮚ To learn the modern development in project management and to learn the how to 

terminate the project 

 

 

 

 



 

COURSE - INNOVATIVE FINANCIAL SERVICES (FIN) 

LEARNING OBJECTIVES: 

⮚ To familiarize the students with basic concepts of Financial Service. 

⮚ To develop understanding and knowledge of Innovation about financial service, & know 

about various financial aspects. 

⮚ To make the students aware about banking system in India. 

⮚ To develop financial knowledge among students.  

⮚ Learning Outcomes: 

⮚ Better understanding of Banking services 

⮚ Understanding impact financial service in India. 

⮚ Importance of  Financial service 

                Financial Sector as a career. 

COURSE- BRAND MANAGEMENT (MKT) 

LEARNING OBJECTIVES: 

⮚ To understand the meaning and significance of Brand Management  

⮚ To Know how to build, sustain and grow brands  

⮚ To know the various sources of brand equity 

⮚ To understand Latest Trends and Practices to measure brand equity 

LEARNING OUTCOMES: 

On successful completion of the syllabus students:  

⮚ Understood the meaning and significance of Brand Management  

⮚ Knew how to build, sustain and grow brands  

⮚ Knew the various sources of brand equity 

⮚ Understood Latest Trends and Practices to measure brand equity 

 

 



 

COURSE- INTERNATIONAL MARKETING (MKT)                                                    

LEARNING OBJECTIVES: 

⮚ To understand international marketing, its advantages and challenges. 

⮚ To provide an insight on the dynamics of international marketing environment. 

⮚ To understand the relevance of international marketing mix decisions and recent 

development in global market. 

LEARNING OUTCOMES: 

⮚ Develops the knowledge of various options of marketing communication. 

⮚ It makes them aware about the idea generation and process of product development. 

⮚ Enhances the understanding about how to do marketing. 

⮚ Enhances the skill of presentation of a new product in the market. 

COURSE- RETAIL MANAGEMENT (MKT)    

LEARNING OBJECTIVE 

⮚ To make students familiar with the Retail management. 

⮚ To make students aware about retail consumers and retail strategy. 

⮚ To develop students awareness about Merchandise Management and Pricing. 

⮚ To make students understand about how to manage and sustain Retail 

LEARNING OUTCOMES 

⮚ Better understanding of Retail management , Retail Format, and Trends  

⮚ Understanding the importance of consumers, CRM ,Strategies, HRM in Retailing 

⮚ Understanding the impact of buying function lifestyle merchandising and types of 

merchandising. 

⮚ Awareness of about ethics in HRM, changing patterns of employment Challenges for HR 

Manger. 

 

 



 

COURSE- MEDIA PLANNING AND MANAGEMENT (MKT)    

LEARNING OBJECTIVE 

⮚ To make students familiar with the importance of media and media planning. 

⮚ To make students aware about media mix and media strategies. 

⮚ To develop students awareness about budgeting strategies in media planning. 

⮚ To make students understand about media measurement and evaluation techniques. 

LEARNING OUTCOMES 

⮚ Better understanding of media planning, media research concept.  

⮚ Understanding the importance of maintaining media mix media choices 

⮚ Understanding the impact of buying , scheduling in media budgeting 

⮚ Awareness of about media measurement techniques like TRP, TAB, CPT, GRP, GI, SOV  

 

COURSE- HRM IN GLOBAL PROSPECTIVE (HR) 

LEARNING OBJECTIVES:  

⮚ To familiarize the students with basic concepts of International HRM & various 

approaches  

⮚ To make the students aware about the HRM functions at global level  

⮚ To understand the concept &  management in expatriation & repatriation process 

⮚ To keep students updated about the new trends & challenges in IHRM  

 

LEARNING OUTCOMES:  

⮚ Better understanding components & approaches of IHRM 

⮚ Detail knowledge about IHRM functions & polices in it 

⮚ Awareness about the expatriation & repatriation process with its importance. 

⮚ Information about new trends like- offshoring, virtual organization, role of technology. 

 

 



 

COURSE-ORG DEVELOPMENT (HR)                      

LEARNING OBJECTIVES: 

⮚ Understanding the concept of org development & its relevance in org  

⮚  To study the issues & challenges of OD while undergoing changes 

⮚ To get an understanding of phases of OD Programme  

⮚ To the study the OD intervention to meet the challenges faced in the Org  

⮚ To get an insight into ethical issues in OD.   

LEARNING OUTCOMES:  

⮚ Relevance of org development for managers, OD- practitioner, OD- HRD interface etc 

⮚ Emerging trends in OD  

⮚ Roles & Skills of Change Agent ,  Org Diagnosis  

⮚ Techniques of OD intervention  

⮚ Org effectiveness & ethics in OD  

COURSE- INDIAN ETHOS IN MANAGEMENT (HR)                                                    

LEARNING OBJECTIVES: 

⮚ To understand the concept of Indian Ethos in Management. 

⮚ To link Traditional management System to Modern Management System. 

⮚ To understand the Techniques of Stress Management. 

⮚ To understand the Evolution of Learning Systems in India. 

LEARNING OUTCOMES: 

⮚ Develops sense of understand of what is good or bad for society/business. 

⮚ It develops the sense of duty, moral obligation and the responsibility of actions among 

students towards society/business. 

⮚ Enhances the understanding about how to become a good businessman. 

⮚ To enhance practical ethical knowledge of students, with appreciation. 

 



 

COURSE- HRM IN SSM (HR 

LEARNING OBJECTIVES: 

⮚ To understand the concept and growing importance of HRM in service sector  

⮚ To understand how to manage human resources in service sector  

⮚ To understand the significance of human element in creating customer satisfaction 

through service quality  

⮚ To understand the Issues and Challenges of HR in various service sectors 

 

LEARNING OUTCOMES: 

On successful completion of the syllabus students:  

⮚ Understood the concept and growing importance of HRM in service sector  

⮚ Understood how to manage human resources in service sector  

⮚ Understood the significance of human element in creating customer satisfaction through 

service quality  

⮚ Understood the Issues and Challenges of HR in various service sectors 

COURSE:  INTERNATIONAL FINANCE (FIN) 

LEARNING OBJECTIVES: 

⮚ The objective of this course is to familiarize the students with the fundamental aspects of 

various issues associated with international finance. 

⮚ The course aims to give a comprehensive overview of international finance as a seprate 

area in international business. 

⮚ To introduce the basic concepts, functions, process, techniques. 

⮚ To  awareness of the role, functions and functioning of international finance in this 

Globalized Market 

 

 



 

LEARNING OUTCOMES: 

⮚  Develops the understanding of Globalized Market. 

⮚ Students learned fundamental aspects BOP, IMS, EXCHANGE RATES. 

⮚ Better understanding of a comprehensive overview of international finance. 

⮚ Develops understanding of concepts, techniques, functioning of international finance. 

 

 


